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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




44.5% or 116,762,871 of USA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Typical Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 46.5 years old
(4.7% younger than average) and have a $95,505 (.1% lower than average) annual household income.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



34.2% or 2,579,698 of CHI DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Typical Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 45. years old
(6.8% younger than average) and have a $109,494 (1.9% higher than average) annual household income.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



40.7% or 2,324,918 of WDC DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Typical Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 46.5 years old
k ik =i | (2.9% younger than average) and have a $138,577 (1.1% higher than average) annual household income.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



27.8% or 1,256,737 of SEA DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Typical Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 42.9 years old
(11.2% younger than average) and have a $115,143 (7.8% lower than average) annual household income.

@ Percent of Market: Adults 18 or older )R«‘ Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:

White
71.8%

Black/African

= who Bought GAS at a American

27 . 8% CONVENIENCE STORE in the o ;EJ%

past 7 days

= Remainder of SEA DMA 5.4%

Other

48.1

48 . 5 8%
Hispanic
Total Persons: 5 ) 2,275,509 2,249,102 pan %

3,26 Men Men Women Women # who Bought GAS st s CONVENIENCE STORE in the past 7 days BSEA

— ——
. Average Age:
Age Cell Demographics of Target vs. Market: g9e g W= HHI of Target vs. Market:
Adults 18 or older
» who Bought GAS at a CONVENIENCE STORE in the past 7days  mSEA <$35K HHI
$35K-550K HHI
$50K-$75K HHI g 6
$75K-$100K HHI e
7.4% $100K-5150K HHI g
$150K-5250K HHI
18-20 21-24 25-29 35.39 40-44 45.49 50-54 55.59 60-64 65-69 ’
® who Bought GAS at a CONVENIENCE STORE in the past 7 days uSEA Avg HHE § B 5124869

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,011
All Graphs and HBIAI Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



45.5% or 2,169,347 of PHX DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Typical Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 43.9 years old
(9.7% younger than average) and have a $105,204 (.1% lower than average) annual household income.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



44.5% or 116,762,871 of USA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 13.7% less likely to
be a college graduate, 12.4% more likely to work full-time, 1.8% more likely to be married, 18.6% more
likely to be a parent of 1 or more children under 1

P .
1% Education Levels: Adults 18 or older Employment: Adults 18 or older ( b )Mantal Status: Adults 18 or older
Some High School or Less (not graduate) = ::;2 Employed Full-Time or Part-Time 5’& Single, Never Married
High School Graduate (12th grade or 31.5% 55.9% . 53.3%
Ge) Fployed fllima (3Shots ermerd Hamed
Some College Credit (no degree) 96 Employed Part-Time (less than 35 hours) Legally Separated | ig;ﬁ
Intal 11.1% 2 47.4% . 9.8%
Associate's Degree (AA, AS, etc.) White Collar Divorced m
20.1% 22.1% ; 2.8%
’ Blue Coll
College Graduate (4 year college) ue Collar 17.5% Widowed . 4.0%
12.4% . 14.5% 8.8%
Postgraduate Degree Work From Home [most of the time or always) LGBTQ#+ (net) - S.0%
who Bought GAS at a CONVENIENCE STORE in the past 7 days mUSA who Bought GAS at a CONVENIENCE STORE in the past 7 days uUSA who Bought GAS at a CONVENIENCE STORE in the past 7 days W USA
F OISy . o .
e R TOP-ZO OCCUPG!‘IOHS.' Adults 18 or older Entrepreneurs/Government Workers k4 L ’M . Stage n Llfe.’ Adults 18 or older
—al 186%
7.8%
6.5% 6.6% g.0%
6% 4.9% ° Parent of 1 or more Children under 18 O 29.1%
= 122%.1% e
- Working Mothers B : %&7%
Ssmall Busi Oowner self-Employ Government Workers 5.8%
54%.1% a9vsn SV% s % sy 4 p— Parent of 1 or more Children Under Age 2 - 5.'3%
i O T L W 2.8% 4 27%
I I I I I l 7% i 2% 15%.a% 15%.A% 13%.3% 0gea3% 13%.2% 14% g5 L7% 15 Parent of 1 or more Children Age 2-5 E ;‘3'7%
. 15.6%
& & & & > & ® & & & & & & 5 > & rd 5] Parent of 1 or more Children Age 6- 11
AV AV A A A A S A AP A ST A A AR A A S B :5%
EA A A A A A R A AR A & B Parent of 1 Children Age 12 - 17 17.7%
& & v & 8 2 arent of 1 or more Children Age 12 - >
R A A A A A &S I 1:3%
F & & & F S & & & & & & & o 7.0%
3 P tof 1 Child Coll
(.6" ‘P\,ﬁ &‘5—&1“ *\# *‘?@Q @4}&'3' & & f‘,@é ,?F 6\@6‘ & ‘.;@'6\ arent of 1 or more Children in College - 6.0%
R
« « 0&‘9 \\.s‘b"o Gyrandparent of 1 or more Children under 18 _ %g‘i;ﬁ
3 A%
« ey
who Bought GAS at a CONVENIENCE STORE in the past 7 days B USA who Bought GAS at a CONVENIENCE STORE in the past 7 days mUSA

USA USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab 11,212
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec USA Projection Scarborough R1 2026: Sep24-lan26 Qual Intab 25,371

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



34.2% or 2,579,698 of CHI DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 daysl
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 11.2% less likely to

be a college graduate, 11.3% more likely to work full-time, 2.% more likely to be married, 27.% more

likely to be a parent of 1 or more children under 18.

P = 9.
i ‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older |( \q )Mantal Status: Adults 18 or older
\ -
Some High School or Less (not graduate) - ig?;; Employed Full-Time or Part-Time 5 1'5" Single, Never Married B%'
High School Graduate (12th grade or '32.3% 54.4% : 51.8%
Employed Full-Time (35 h
GED) meleyed FullTime (38 hours ormere) 4.9% Married 50.8%
: 19.2% e 17.1% 2.1%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) cei Legally Separated l 6%
F 9.4% " 46.3% . 7.0%
Associate's Degree (AA, AS, etc.) White Collar Divorced
21.3% 25.2% : 2.6%
College Graduate (4 year college) 22.9% Blue Collar 18.2% Widowed . 2.3%
Postgraduate Degree 12 Work From Home (most of the time or always) ﬁ% LGBTQ+ (net) - sg'?:;)
who Bought GAS at a CONVENIENCE STORE in the past 7 days HCHI who Bought GAS at a CONVENIENCE STORE in the past 7 days ECHI who Bought GAS at a CONVENIENCE STORE in the past 7 days uCHI
Top-20 Occupations: Adults 18 or older Entrepreneurs{Government Workers eI Stage in Life: Adults 18 or older
17.5% 5.6%
4.1% 4.0%
3.6% ° 3.1% Parent of 1 or more Children under 18 32.0%
| I 25.2%
4 - - |
96 - Working Mothers o
; Small Business Owner Self-Employed Government Workers 5.5%
6.0% i 370
! 5.095-5% 5%, o0 R a0y 4% 5.4% Parent of 1 or more Children Under Age 2 - 5.2%
. 30% (80 6% 28% ax 30% 1o 2% 0% 7 - ’ 10.9%
I . I . . 5% 4 gsa.1% 16% 0% 1.2%.0% 0.9%.8% 0.650.8% Parent of 1 or more Children Age 2-5 B s.0%
z 18.7%
@ & & & » » s & & o & 3 > & & & Parent of 1 or more Children Age 6- 11
& &£ gy@‘* s F VAN A AP S AR A S N A 4 I 1%
0 & R & S & & ' o :
<« ¢°° &Y 403? &5"’ & (‘@\ h ‘,j\“o c@‘b éo‘:’ o&"ﬁ @d’ ‘ﬁj“ @@" ,b&v' q,"“ b's"o Parent of 1 or more Children Age 12 - 17 = 19.0%
e & & & #‘é & & & £ & & q & & & 14.8%
LV A A & & o & £ L £ hild I BL5%
2 o] 3 4 P: tof 1 Chi in C 5
& ‘&y d{\‘&,o o ‘&@q e,u\&ﬁ P & s Q@" é@é@ & 2 c,,b & arent of 1 or more Children in College B s
‘i‘é‘ ® & s Grandparent of 1 or more Children under 18 19.6%
& & I 21.1%
& Lo
who Bought GAS at a CONVENIENCE STORE in the past 7 days N CHI who Bought GAS at a CONVENIENCE STORE in the past 7 days mCHI

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 1,474
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reservec

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



40.7% or 2,324,918 of WDC DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 dayls.

Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 14.5% less likely to
be a college graduate, 8.6% more likely to work full-time, 6.6% more likely to be married, 12.7% more

likely to be a parent of 1 or more children under 18
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



27.8% or 1,256,737 of SEA DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 daysl
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 27.8% less likely to
be a college graduate, 10.5% more likely to work full-time, 8.5% less likely to be married, 29.6% more

e

likely to be a parent of 1 or more children under 1

9.
* ’f’ Education Levels: Adults 18 or older Employment: Adults 18 or older ( \ Marital Status: Adults 18 or older
\
4.6% ; a 71.1% . i 37.6%
Some High School or Less (not graduate) . 5 Employed Full-Time or Part-Time 63.1% Single, Never Married 31.8%
High School Graduate (12th grade or 32.4% 49.1%
Employed Full-Time (35 h
D) meleyed fllTime (3 hours ermere) Mermed 53.7%
. 21.9% e 1.0%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) 13.4 Legally Separated I 195
F 12.1% " 50.8% . 7.9%
White Coll
Associate's Degree (AA, AS, etc.) 11.3% ite Collar 46.0% Divorced m
18.6% 20.2% : 4.3%
Blue Coll Widowed
College Graduate (4 year college) 24.1% ue Collar  grrgrrm idow . 3.8%
10.5% : 17.5% 11.7%
Postgraduate Degree e Work From Home (most of the time or always) LGBTQ+ (net) B 0%
who Bought GAS at a CONVENIENCE STORE in the past 7 days WSEA who Bought GAS at a CONVENIENCE STORE in the past 7 days W SEA who Bought GAS at a CONVENIENCE STORE in the past 7 days HWSEA
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers ST Stage in Life: Adults 18 or older
17.1%
12.3% 2 35.4%
5.1% 6.7% 8.5% 9.0% 7.6% Parent of 1 or mere Children under 18 — 27.3%
m 6% 12.8%
S5 - - - Working Mothers _ 8.7%
Small Business Owner Self-Employed Government Workers
Parent of 1 or more Children Under Age 2 = g;S%
A6M6% % 36l 1% 3.939.9% g o.38% 4 % 27%, 2.1% S5 3.7% o
l I I . . 3% 23%R3% pa2a% 2.3%.a% 2.0% 2.2%.9% 8% i 1.6% 21% go . — Parent of 1 or more Children Age 2-5 . 4‘)(13 4%
EELEE L L L - - ‘
- 16.5%
QB# & d- so Q§° 5@@ p Q° méefpé bﬁ\ @c'é& ‘P__‘_\& A & o e“ _!sd-"m‘ ‘F\‘& f oo & & b"b’b o *@45' Parent of 1 or more Children Age 6- 11 . 125
& S <€ & & & & & & <
‘p . V§ g}o & 4 & &° & hog & i & Parent of 1 or more Children Age 12 - 17 20.1%
.,*‘fb ‘<:.~°° & fé.e" & o & m‘»“é& &8 zq,a“" ﬁo & éﬁ# ﬁ@" I 14.0%
o Sy o & o & & & 5.6%
& o & ¢ 3 J & & & 5 3 § & < Parent of 1 Child coll =
o @y & \&.,f“ﬁ 68\& ‘8"}&‘, & ﬁ&g & 3\"'@ & & ef., arent of 1 or more Children in College B 5o
& < & & 17.1%
& & v
é“&b ‘o"l' andparent of 1 or more Children under 18 _ 19.7%
« &
who Bought GAS at a CONVENIENCE STORE in the past 7 days W SEA who Bought GAS at a CONVENIENCE STORE in the past 7 days m SEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,011

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reservec

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



45.5% or 2,169,347 of PHX DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 dayé.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 12.3% less likely to

be a college graduate, 22.6% more likely to work full-time, .% less likely to be married, 33.% more likely

to be a parent of 1 or more children under 18.
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44.5% or 116,762,871 of USA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 1.3% less likely to
own their home, 3.3% more likely to own a higher valued home, 5.1% more likely to have a single-family
home, 20.9% more likely to have a dog.
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34.2% or 2,579,698 of CHI DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 1.6% more likely to

own their home, 13.2% more likely to own a lower valued home, 6.6% more likely to have a single-family
home, 23.6% more likely to have a dog.
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40.7% or 2,324,918 of WDC DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 dals.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 2.2% more likely to
own their home, 11.% more likely to own a lower valued home, 10.5% more likely to have a single-family

home, 30.7% more likely to have a dog.
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27.8% or 1,256,737 of SEA DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 22.1% less likely to
own their home, 11.1% more likely to own a lower valued home, 13.4% less likely to have a single-family

home, 24.1% more likely to have a dog.
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45.,5% or 2,169,347 of PHX DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 da
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 8.2% less likely to
own their home, 8.% more likely to own a lower valued home, 1.1% less likely to have a single-family

home, 20.4% more likely to have a dog.
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44.5% or 116,762,871 of USA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 6.2% more likely to
look up D-I-Y advice online, 8.6% less likely to always vote in local elections, 7.3% more likely to belong to
a gym, 2.2% less likely to fly domestic past
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34.2% or 2,579,698 of CHI DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 15.% more likely to
look up D-I-Y advice online, 11.5% less likely to always vote in local elections, 23.2% more likely to belong

to a gym, 3.4% less likely to fly domestic pa
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40.7% or 2,324,918 of WDC DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 6.5% more likely to

look up D-I-Y advice online, 1.5% less likely to always vote in local elections, 17.1% more likely to belong to

a gym, 2.6% less likely to fly domestic pas
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27.8% or 1,256,737 of SEA DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 12.8% more likely to
look up D-I-Y advice online, 19.7% less likely to always vote in local elections, 3.7% more likely to belong to
a gym, .2% less likely to fly domestic pas
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Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



45.5% or 2,169,347 of PHX DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 5.7% more likely to
look up D-I-Y advice online, 8.3% less likely to always vote in local elections, 3.% more likely to belong to a
gym, 4.7% more likely to fly domestic past
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44.5% or 116,762,871 of USA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 8.% more likely to use
QSRs past mo., 8.3% more likely to use Sit-Down Restaurants past mo., 13.9% more likely to use Casinos
past yr., 28.4% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Past 30-days QSR Users: Adults 18 or older
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past yr., 40.2% more likely to smoke cigarettes

34.2% or 2,579,698 of CHI DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 9.5% more likely to use
QSRs past mo., 12.2% more likely to use Sit-Down Restaurants past mo., 19.5% more likely to use Casinos
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Past 30-days QSR Users: Adults 18 or older

2 times

3 times

4 times 10.3%
5 times 10.1%
oo time

10times or more 13.4%

= who Bought GAS at a CONVENIENCE STORE in the past 7 days

Avg. Monthly QSR Meals:

WWDC

Total Monthly QSR Users:
90.3% 82.8%

yr., 29.6% more likely to smoke cigarettes.

40.7% or 2,324,918 of WDC DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 9.% more likely to use
QSRs past mo., 8.9% more likely to use Sit-Down Restaurants past mo., 9.4% more likely to use Casinos past
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Past 30-days QSR Users: Adults 18 or older

s o

2 times

3 times

4 times

5 times

6 - 9times

10times or more

# who Bought GAS at a CONVENIENCE STORE in the past 7 days
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27.8% or 1,256,737 of SEA DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 11.3% more likely to
use QSRs past mo., 6.5% more likely to use Sit-Down Restaurants past mo., 24.8% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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45.5% or 2,169,347 of PHX DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 8.9% more likely to use
QSRs past mo., 9.1% more likely to use Sit-Down Restaurants past mo., 11.5% more likely to use Casinos
past yr., 23.5% more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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44.5% or 116,762,871 of USA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 9.5% more likely to have
a 401K, 25.6% more likely to have an Auto Loan, 2.8% less likely to Invest/Trade Stocks Online, 13.5% more
likely to pay with their Debit Card.

nﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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34.2% or 2,579,698 of CHI DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 11.% more likely to have
a 401K, 30.9% more likely to have an Auto Loan, 1.1% more likely to Invest/Trade Stocks Online, 17.3% more

likely to pay with their Debit Card.
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40.7% or 2,324,918 of WDC DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 6.4% more likely to have

a 401K, 35.4% more likely to have an Auto Loan, .9% less likely to Invest/Trade Stocks Online, 15.% more likely
to pay with their Debit Card.
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27.8% or 1,256,737 of SEA DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 2.7% more likely to have
a 401K, 36.3% more likely to have an Auto Loan, 16.8% less likely to Invest/Trade Stocks Online, 9.8% more
likely to pay with their Debit Card.
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45.5% or 2,169,347 of PHX DMA Adults 18 or older Bought GAS at a CONVENIENCE STORE in the past 7 days.
Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days are 11.% more likely to have
a 401K, 6.1% more likely to have an Auto Loan, 1.% more likely to Invest/Trade Stocks Online, 20.2% more
likely to pay with their Debit Card.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 22 hours,
32 minutes and 13 seconds each week with All Forms of Media.

83.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 7 hours and 45 minutes each
week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 21 hours,
14 minutes and 29 seconds each week with All Forms of Media.

85.5% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 7 hours and 56 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 16 hours,
56 minutes and 15 seconds each week with All Forms of Media.

78.5% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 7 hours and 0 minutes each
week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 15 hours,
40 minutes and 51 seconds each week with All Forms of Media.

76.8% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 6 hours and 44 minutes each
week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 21 hours,
49 minutes and 38 seconds each week with All Forms of Media.

81.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 7 hours and 24 minutes each
| week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 5 hours,
34 minutes and 40 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 7 hours and 13 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 4 hours,
34 minutes and 15 seconds each week with All Forms of Ad-Supported Media.
82.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 7 hours and 20 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 1 days, 23 hours,

24 minutes and 7 seconds each week with All Forms of Ad-Supported Media.
75.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 6 hours and 33 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 1 days, 22 hours,
33 minutes and 48 seconds each week with All Forms of Ad-Supported Media.

74.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 6 hours and 5 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of 2 days, 4 hours,
35 minutes and 10 seconds each week with All Forms of Ad-Supported Media.
79.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an avg. of 7 hours and 5 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of
7 hours and 39 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to Local
AM/FM Radio for an avg. of 61.9 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of
7 hours and 30 minutes each day with All Forms of Ad-Supported Media. 82.4% listen to Local
AM/FM Radio for an avg. of 63. minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Medra)
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of
6 hours and 46 minutes each day with All Forms of Ad-Supported Media. 75.4% listen to Local

AM/FM Radio for an avg. of 56.3 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of
6 hours and 39 minutes each day with All Forms of Ad-Supported Media. 74.6% listen to Local
AM/FM Radio for an avg. of 52.1 minutes/day.(Local Radio delivers 9.7% of Time with Ad-Supported Media.)
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Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days spend an average of
7 hours and 30 minutes each day with All Forms of Ad-Supported Media. 79.3% listen to Local
AM/FM Radio for an avg. of 60.7 minutes/day.(Local Radio delivers 10.7% of Time with Ad-Supported Media.)
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93,665,396 or 80.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 61.9 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.
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- 2,125,457 or 82.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.
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- 1,754,041 or 75.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 56.3 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 937,559 or 74.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day representing
35.2% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberiand Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, ar Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




- 1,719,701 or 79.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 60.7 minutes every day
representing 39.5% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



| 93,665,396 or 80.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 61.9 minutes every day
representing 40.1% of all time spent daily with Ad-Supported Audio.
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| 2,125,457 or 82.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 63. minutes every day
representing 40.4% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
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Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



| 1,754,041 or 75.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 56.3 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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| 937,559 or 74.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day representing
35.2% of all time spent daily with Ad-Supported Audio.

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older
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| 1,719,701 or 79.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days listen to Ad-Supported Local AM/FM Radio for an average of 60.7 minutes every day
representing 39.5% of all time spent daily with Ad-Supported Audio.
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{Average Week)

93,665,396 or 80.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary,
Country, Classic Rock, and Pop Contemporary Hit Radio.
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2,125,457 or 82.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Hot AC, Classic Hits, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



1,754,041 or 75.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, All News, and Classic Rock.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



937,559 or 74.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Rock, Classic Hits, and Alternative.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



1,719,701 or 79.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Classic Hits, Adult
Contemporary, Pop Contemporary Hit Radio, and Classic Rock.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




Avg. Week AI{W Iﬂddmeo (Persons & % Reach): Adults 18 or older .

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
AppleTV+fubo,Pluto, Tubi, ete,
Hulu/Hulu + Live TV (any Hulu)
TikTok

Disney+

Peacock

Paramount+

Premium Cable TV Networks

' 71,077,610 or 60.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 91.7 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Avg. Week A{Iml'{ideo (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {any Hulu)
Disney+

Peacock

Paramount+

Premium Cable TV Networks

1,684,318 or 65.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 100.1 minutes every day representing
36.8% of all time spent daily with Ad-Supported Video.

m—!m-
P e
T A
FPETP
m-ie;;z%

m who Bought GAS at a CONVENIENCE STORE in the past 7 days

who Bought GAS ata
CONVENIENCE STORE in
the past 7 days

Avg. Hours+Minutes/day with
Video: Adults 18 or older

Avg Day All Video (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

31.1%

’ N
o il
2R 3R

6.6%

o, . B8 T
B Fo 0. o I~
R KR XS R XER MR MR R -

Local TV Stations

104.6

Non-Premium Cable TV
Networks
62.7

Roku +
The
Roku...

AppleT
V+,fub
o,Plu...

Amazon
Prime/IM
Db/FireT
V...
Disne...
YouTube

Video

18.3 Premi...

Local TV Stations
120.6

Non-Prem

Networks
80.1

Amazon

Prime/IM

Db/FireT
V...

YouTube
Video
18.7

ium Cable TV
Netflix
29.6

Hulu/H
ulu +
Live...

AppleTV

TikTok
14.3

Disn  Pea
ey+  coc
11.. k...

Roku +
The mi

Roku... U...
Paramou...

m CHI

= who Bought GAS at a CONVENIENCE STORE in the

past 7 days

= CHI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avy.

Local TV Stations

Non-Premium Cable TV...

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, ete.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

CHI

DMA

Total persons:

m—uu'—
sscrsnl o
P —
m-m-
FRESRTT —RA
oo L 1120

(607500 11075 B
08T
M- &%

_ g.% CONVENIENCE STORE in
the past 7 days

= who Bought GAS at a CONVENIENCE STORE in the past 7 days
Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,474

who Bought GAS ata

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

66.4%) 35 79"

s Lo [
¥ g o A
£ R T =5 {8

5:

CHI

e
[=E
R

Local TV Stations

100.1

Amazon
Prime/IM
Db/FireTV

31.2

Non-Premium Cable TV
Networks
59.9

Hulu/Hu
lu +...

YouTu
be TikTo
Video 3 Netflix
10.8

Local TV Stations
114.9

18.3 16.2

Non-Premium Cable TV

YouT
ube
Video
18.6

Amazon
Prime/IM
Db/FireTV
39.6

Networks
76.3

Hulu/
Hulu +

Appl
eTv
+f...

TikTok
14.3

Netflix
135

m CHI

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® who Bought GAS at a CONVENIENCE STORE in the past 7 days

ECHI
* Share of Everything

e for Anything _

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



1,298,544 or 55.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 63.6 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Avg. Week All Vid_eo (Persons & % Reach): Adults 18 or older
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YouTube Video

Local TV Stations
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Roku + The Roku Channel
TikTok

Disney+

Paramount+

Peacock
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572,436 or 45.5% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
watch Ad-Supported Local TV Stations for an average of 56.2 minutes every day representing 25.5%
of all time spent daily with Ad-Supported Video.
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1,208,533 or 55.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 83.6 minutes every day representing
31.8% of all time spent daily with Ad-Supported Video.
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71,077,610 or 60.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 91.7 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.
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Convenlence stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cummberdand Farms, or Holiday Station Stores, or Hy-Veee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



1,684,318 or 65.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 100.1 minutes every day representing
36.8% of all time spent daily with Ad-Supported Video.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



1,298,544 or 55.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 63.6 minutes every day representing
27.6% of all time spent daily with Ad-Supported Video.
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572,436 or 45.5% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
watch Ad-Supported Local TV Stations for an average of 56.2 minutes every day representing 25.5%
of all time spent daily with Ad-Supported Video.
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1,208,533 or 55.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations for an average of 83.6 minutes every day representing
31.8% of all time spent daily with Ad-Supported Video.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




[ 71,077,610 or 60.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Local News - Morning, Comedies, Movies, and Game Shows.
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1,684,318 or 65.3% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Sports, Local News - Morning, Movies, and Game Shows.
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1,298,544 or 55.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Movies, Local News - Morning, and Game Shows.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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572,436 or 45.5% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Movies, and Game Shows.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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1,208,533 or 55.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
Local News - Evening, Movies, Comedies, and Dramas.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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[ 93,228,046 or 79.8% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Social Media for an average of 151. minutes every day representing 27.7% of
all time spent daily with Ad-Supported Digital Media.
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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| 2,091,450 or 81.1% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7

days use Ad-Supported Social Media for an average of 161. minutes every day representing 30.4% of
aII time spent daily with Ad-Supported Digital Media.
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 who Bought GAS at a CONVENIENCE STORE in the past 7 days

[ 1,735,350 or 74.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Social Media for an average of 141. minutes every day representing 27.8% of
all time spent daily with Ad-Supported Digital Media.
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[ 1,004,346 or 79.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Social Media for an average of 136.7 minutes every day representing 26.3%
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- 88,380,112 or 75.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 55.6 minutes every day representing 36.8% of all
time spent daily with Ad-Supported Social Media.
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1,797,174 or 69.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 57.6 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Social Media.
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1,735,350 or 74.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 52.1 minutes every day representing 36.9% of all
time spent daily with Ad-Supported Social Media.
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900,883 or 71.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
use Ad-Supported Facebook for an average of 48.1 minutes every day representing 35.2% of all time
spent daily with Ad-Supported Social Media.
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1,631,045 or 75.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 65.7 minutes every day representing 38.% of all
time spent daily with Ad-Supported Social Media.
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88,380,112 or 75.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 55.6 minutes every day representing 36.8% of all
time spent daily with Ad-Supported Social Media.
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1,797,174 or 69.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 57.6 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Social Media.
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1,735,350 or 74.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 52.1 minutes every day representing 36.9% of all
time spent daily with Ad-Supported Social Media.
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900,883 or 71.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
use Ad-Supported Facebook for an average of 48.1 minutes every day representing 35.2% of all time
spent daily with Ad-Supported Social Media.
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1,631,045 or 75.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days use Ad-Supported Facebook for an average of 65.7 minutes every day representing 38.% of all

time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,979,272; Local Radio: 5,910,821; Non-Prem. Cable: 2,939,824; Local TV:
2,643,378 reaching Adults 18 or older who Bought GAS at a CONVENIENCE ST

All Other Digital Media: 8,445,935;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 199,244;
Social Media: 137,950; Local Radio: 134,178; Non-Prem. Cable: 67,706; Local TV: 65,539
reaching Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the p

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 108,987; Social Media: 103,302; Non-Prem. Cable: 55,325; Local TV: 42,379
reaching Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the p

All Other Digital Media: 142,540;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Bought GAS at a CONVENIENCE
STORE in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 80,433;
Local Radio: 59,358; Social Media: 53,575; Non-Prem. Cable: 27,580; Local TV: 20,628
reaching Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 129,090; Local Radio: 108,392; Non-Prem. Cable: 59,439; Local TV: 51,229
reaching Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the p

All Other Digital Media: 172,930;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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STORE in the past 7 days

600,000
500,000

400,000

200,000
100,000

0

NP R R PP oA P o
Rl A A A

M R R AR R R R

S w“»‘l R
R 19@909'9'?

S ¥

R L&
Ry
& A of qq & »Q
s Mon-Fri Local AM|/FM Radio AQH
e [Vlon-Fri Non-Premium Cable TV AQH
‘e [\lon-Fri Digital Media (Less Social) AQH

e [VIoN-Fri Local TV Station AQH
s Mlon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
PHX Metro Area Adults 18 or older
1,200,000
1,000,000
800,000
600,000
400,000
200,000
0
O O K O AR R R R R R AR R R R AR S
S @«%#@@«0 FAT A S I
s Mlon-Fri Local AM/FM Radio AQH Mon-Fri Local TV § AQH
e Mon-Fri Non-Premium Cable TV AQH e M on-Fri Social Media AQH
e [Vlon-Fri Digital Media (Less Social) AQH

PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 1,132
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Convenience stores bought gas past 7 days (HHLD): 7-E

, or AmeriStop, or ampm, or BP, or Casey
e store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa

* Share of Everything

ar Chevron Food Mart, or Circle K, or Cumberiand Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or




Top-13 Out-of-
(Average week}
Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXm

Retail Stores

YouTube Music

108,805,812 or 93.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 61.1 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to
Local Radio Stations Out-of-Home for an average of 37.5 minu
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Top-13 Out-of _Home Media (Persons & % Reach): Adults 18 or older
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2,416,354 or 93.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 59.4 minutes per day driving, seeing Billboards and Signs. 68.9% Listen to
Local Radio Stations Out-of-Home for an average of 38.2 minute
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Drug Stores
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2,160,913 or 92.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 64.5 minutes per day driving, seeing Billboards and Signs. 63.1% Listen to
Local Radio Stations Out-of-Home for an average of 34.1 minute
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,155,617 or 92.% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 50.8 minutes per day driving, seeing Billboards and Signs. 62.4% Listen to
Local Radio Stations Out-of-Home for an average of 31.6 minutes
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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2,011,665 or 92.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 59.9 minutes per day driving, seeing Billboards and Signs. 66.3% Listen to
Local Radio Stations Out-of-Home for an average of 36.8 minute
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



108,805,812 or 93.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
spend an average of 61.1 minutes per day driving, seeing Billboards and Signs representing 41.% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Convenfence stores bought gas past 7 days (HHLD}: 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chewron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Viee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDE (United Dairy Farmers), ar Wowa



2,416,354 or 93.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
spend an average of 59.4 minutes per day driving, seeing Billboards and Signs representing 38.7% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Convenience stores bought gas past 7 days (HHLD}: 7-Eleven, or AmeriStop, or ampim, or BP, or Casey's, or Chewron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Viee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas stotion, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, ar Speedway, or UDF {United Dairy Farmers), ar Wawa



2,160,913 or 92.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
spend an average of 64.5 minutes per day driving, seeing Billboards and Signs representing 42.8% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Convenience stores bought gas past 7 days (HHLD}: 7-Eleven, or AmeriStop, or ampim, or BP, or Casey's, or Chewron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Viee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas stotion, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, ar Speedway, or UDF {United Dairy Farmers), ar Wawa



1,155,617 or 92.% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
spend an average of 50.8 minutes per day driving, seeing Billboards and Signs representing 35.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Convenience stores bought gas past 7 days (HHLD}: 7-Eleven, or AmeriStop, or ampim, or BP, or Casey's, or Chewron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Viee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
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2,011,665 or 92.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
spend an average of 59.9 minutes per day driving, seeing Billboards and Signs representing 40.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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2,416,354 or 93.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 59.4 minutes per day driving an average of 34.6 miles each day and are
57.2% more likely to use Route 6 than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




2,160,913 or 92.9% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 64.5 minutes per day driving an average of 37.5 miles each day and are
72.4% more likely to use Route 17 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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for Anything _

:

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




1,155,617 or 92.% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 50.8 minutes per day driving an average of 29.6 miles each day and are
68.9% more likely to use Highway 20 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa




2,011,665 or 92.7% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days spend an average of 59.9 minutes per day driving an average of 34.9 miles each day and are
46.8% more likely to use McDowell Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa
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31,484,213 or 27.% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



i 733,354 or 28.4% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing
32.1% of all time spent daily with All forms of Print Media.
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wiall Street Journal (Daily)

Catalogs

USA Today (Daily)

Totol persans

who Bought GAS ata
CONVENIENCE STORE in the past
7 days

S s

= who Bought GAS at a CONVENIENCE STORE in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

oas  EETEE

Local Daily
Newspaper(s)
(Sunday)
121

Wall Street Journal
(Daily)
93

New York Times
(Daily+Sunday)
9.1

USA Today {Daily)
88

Direct Mail
Advertising
(excluding
Catalogs)
78

Local Daily
Newspaper(s) (Daily
19

New York
Magazines Times (Daily)
76 73

Wall Street Journal
(Daity)
95

Local Daily
Newspaper(s)
(sunday)
129

New York Times.
(Daity+Sunday)
95

Locat Daily
Newspaper(s)
(Daity+Sunday)
21

USA Today (Daily)

8.

Direct Mail

Advertising

Local Daily (excluding

Newspaper(s) (Daily ~ Catalogs)
83 75

Catalogs
35
New York
Times (Daily}
5

Magazines
74 All..

mCHI

= who Bought GAS at a CONVENIENCE ST

(o]

RE in the past 7 days

mCHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

Magazines

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHI DMA

Scarborough R2 2025: Sep24-lul25

Total persons:

mm-
Cacgo T

P 15 e—
CONVENIENCE STORE in the
P 05 Bt dn

® who Bought GAS at a CONVENIENCE STORE in the past 7 days
Qual Intab 1,474

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

34.7%

m

CHI

Local Daily
Newspaper(s)
(Sunday)
121

New York Times
(Sunday)
109

New York Times
(Daily+Sunday)
9.1

Local Daily L
Newspaper(s) Newsj
(Daily+Sunday)
86

I Daily

Direct Mail Advertising
(excluding Catalogs}
78

New York
Times
Magazines (Daily)
76 73

Wall Street Journal
Local Daily a5 4
Newspaper(s)
(Sunday)
129

New York Times
(sunday) (Daily
115 83

Local Daily Newspaper(s)

New York Times
(Daity+Sunday)
95

Direct Mail
New York Times

Catalogs) (Daity)
75 75

Magazines:

WCHI

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Bought GAS at a CONVENIENCE STORE in the past 7 days

soefa.ai

= CHI

* Share of Everything
for Anything _

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



576,187 or 24.8% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing
31.5% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Sunday)
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All Local Weekly Newspapers
Magazines
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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7days
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New York Times
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New York
Times (Daily)
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New York Times
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USA Today (Daily)
134 9.8

Wall Street Journal
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Newspaper(s) (Daily
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Direct Mail

Advertising 16
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Catalogs)
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New York
Times (Daily)
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Magazines

(Daily)
9.0

2

Catalogs
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Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av
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Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) {Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times {Daily+Sunday)

New York Times (Sunday)

wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

wbc DMA

Scarborough R2 2025: Oct24-Aug25
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Supported Print Media: Adults 18 or older
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vg. Minutes/day Spent): Adults 18 or older

New York Times
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113

USA Today (Daily)
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(Daity

83 .
Direct
Mai

(excluding
Catalogs)
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Local Daily Newspaper(s)
(Daily+Sunday) MNew York Times (Daily)
89 76

New York Times
Local Daily { 99
Newspaper(s)
(Sunday)
134

New York Times
(Sunday) (Daity
120 8.7

Local Daily Newspaper(s)

USA Today (Daily)
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Magazines
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(Daity+Sunday)
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Direct Mail Advertising (excluding
Catalogs)
74

New York Times
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79
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* Share of Everything
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



442,340 or 35.2% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing
30.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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coors - SR SRR N i ey
Magazines mm 3.8% who Bought GAS ata

CONVENIENCE STORE in the

oo P $35 -

New York Times.
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New York Times Local Daily Newspaper(s)
(Sunday) (Daity New York Times (Daily)
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New York Times
(Sunday) USA Today (Daily) Magazines
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SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,011 “ Share of Everything
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



359,581 or 16.6% of Adults 18 or older who Bought GAS at a CONVENIENCE STORE in the past 7 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing
28.2% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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All Graphs and soefa.ol Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe for Anything _

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



"Advertising Actions"

P18+ who Bought GAS at a CONVENIENCE STORE in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

100,018,822

Websites

92,480,433

DirectMail grrmyes T

Broadcast, Cable, & Sat TV  gereraiens 22.0%

Video Streaming Services
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36,888,078

Podcasts periemgre

Audio Streaming Services 27,699 667
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m P18+ who Bought GAS at a CONVENIENCE STORE in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Sep24-Jan26 Qualintab: 11212

L] .
Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soefa . al for Anything «

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Social Media

Websites
Direct Mail
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Video Streaming Services

“Advertising Actions"

P18+ who Bought GAS ata CONVENIENCE STORE in the past 7 days
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M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul2s Qualintab: 1474 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO efa . al for Anything =

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or

Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Cable TV Networks

"Advertising Actions”

P18+ who Bought GAS at a CONVENIENCE STORE in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a.al for Anything =

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or

Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



"Advertising Actions"”

P18+ who Bought GAS ata CONVENIENCE STORE in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1.816,656 40.2%
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SEATTLE-TACOMA DMA  ScarboroughR22025:Sep24-Jul25 QualIntab: 1011 * Share of Everything
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Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or BP, or Casey's, or Chevron Food Mart, or Circle K, or Cumberland Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Mobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



"Advertising Actions”

P18+ who Bought GAS ata CONVENIENCE STORE in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media
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Direct Mail  prryym 29.2%
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® P18+ who Bought GAS at a CONVENIENCE STORE inthe past7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 1132 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. So e a . al for Anything ¢

Convenience stores bought gas past 7 days (HHLD): 7-Eleven, or AmeriStop, or ampm, or B8P, or Casey's, or Chevron Food Mart, or Circle K, or Cumbertand Farms, or Holiday Station Stores, or Hy-Vee Fast & Fresh, or Kwik Trip, or Miobil Mart, or
Other convenience store/gas station, or QuikTrip, or RaceTrac, or Sheetz, or Shell Food Mart, or Speedway, or UDF (United Dairy Farmers), or Wawa



